Digital Storytelling Rubric

	
	Criteria


	Advanced
	Proficient
	Developing
	Emerging

	Storyboarding
	Technical

   • setting, perspective, audio tracks

Content Elements

   • purpose of story

   • setting

   • shows/documents change 

Knowledge Management

   • levels of thinking

   • convergent, divergent
	Storyboard clearly communicates audio, video, and sequence elements; 

Story powerfully communicates or portrays the element of change

Audience has no doubt about the purpose of the story; essential question is asked and answered

Storyboard uses a wide variety of higher order thinking skills to engage audience; draws upon and adds to previous knowledge
	Storyboard outlines audio, video, and sequence

Story is about a change process

The purpose and organization of the story are evident and clear

Storyboard clearly establishes setting through pictures, narration, or other devices

Storyboard uses builds upon existing data; includes new data on story topic
	Storyboard does not identify audio, video, or sequence. Random sketches.

Story lists a series of plot elements without reference to change

Story is not organized and does not keep interest of the audience.

Setting for the story not clearly apparent 

No reference given to existing or new information on story topic


	No storyboarding evident; no pre-planning of story

Random use of captured sound and video

No story plot

Setting of the story not clear

Series of images without reference to change or transformation

Does not refer to existing knowledge on story topic

Simple display of facts w/o use of questions for audience; no thinking required



	Storytelling Elements
	• emotional content

• pacing

• point of view

• gift of voice

• dramatic question

• soundtrack

• economy
	Audience empathizes with story; evokes reflection and/or action called for by the story

Flow of story events magnifies story’s message and impact on audience

Audience “get” the story through strong empathy with a clearly stated narrative from a consistent point of view

Audience get a whole new perspective on topic because of storyteller’s unique experiences or reflections on topic

Story offers creative and powerful answer(s) to central question poised by the story that engages audience


Sound becomes another “character” in the storytelling; well placed, timed, and amplifying story’s theme

Central message of story jumps out of the screen due to wise and efficient use of video, sound and information


	Audience empathizes with story and is aware of options for further research or action

Flow of story events matches content and audience tastes

Clear use of one or several perspectives in telling the story

Story comes to life as storyteller adds unique insights or reflections on the topic

Story offers an answer to one (or more) essential and powerful question(s)

Sound amplifies story’s theme in quality and mood

Story comes alive due to thoughtful and efficient use of video, sound, and information
	Audience is unsure or not connected emotionally to story

Flow of story events evident but does not match content or audience

Some attempts at one or several points of view

Evidence of storyteller’s personal experience or insight on the topic

Main question(s) evident but not addressed

Sound track matches story elements and content

Thoughtful and planned use of video technique, sound elements, and information
	Audience feels nothing for the story

No evidence of planning or use of pacing

Unclear on who is telling the story

No evidence of the storyteller’s experiences with the topic

Not clear what question story is addressing

Lack of sound or  match between story content and soundtrack

Overuse or under-use of video/sound; too busy

	Videography
	Transitions and Edits

Sound

Camera Technique

Lighting
	Movie editing amplifies story’s message through creative and effective use of editing techniques

Sounds quality and clarity add another layer that amplifies story’s message

Audience feels camera is their “eye” into the story; all camera techniques help them feel like they are there experiencing story first-hand

Lighting inspires the video and story; literally to help audiences SEE this topic in a new light


	Transitions and edits add to the impact of the story

Sound quality is clear, appropriate to story, and planned through storyboard

Smooth, steady, and appropriate speeds; a variety of camera angles used to enhance story elements (ie point of view)

Light quality and angles amplifies focus of video and story elements
	Transitions and edits take away from main message of story

Sound quality takes away from the movie and/or story

Mostly smooth, steady shots, some distracting because of lack of focus, few camera angles, or inappropriate speeds

Good use of light and light angles to enhance video
	Too much or too little use of transitions and edits

Poor sound quality; no planning

Unsteady shots; inappropriate speeds, out of focus, no variation in camera angles

Too dark or too light; no attention on light angles


For Teachers:

	LESS EMPHASIS ON
	MORE EMPHASIS

	Technology (camera, editing software, etc)
	Storyboarding and story

	Standard documentary formats
	Individual student(s) expression of facts, ideas, and opinions

	Video taping whatever shows up
	Using the storyboarding as guiding tool

	Dry, recitation of facts
	Using story elements to convey powerful stories using facts and BIG IDEAS 

	Movie that does not seek to engage the audience
	Movie that uses questions, common experiences, hope/dreams to create relevance

	The camera IS the point of view
	Creative uses point of view in camera and storytelling technique

	Over use of transitions, effects, etc
	Economical flow of video, sound, ideas

	One or two students do it all
	Every student plays an important role in either the storyboarding, production, editing, and publishing of movie

	Making and showing a movie
	Engaging audiences to action based on powerful stories of research and need

	Let me tell you what and how to think through our movie
	Engage various levels of thinking through media literacy: questioning strategies, information presentation, and creative calls to action
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